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Art Director | Sr. Graphic Designer PURTFUI_IO
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Art Director | Sr. Graphic Designer

As a seasoned, award-winning hybrid Art Director and Senior Graphic Designer, |
am deeply passionate about the transformative power of design and its ability to
elevate brands and captivate audiences. With over a decade of experience as an
Art Director and Graphic Designer, | have dedicated myself to crafting high-quality
visual solutions that leave a lasting impact.

've collaborated with diverse brands and agencies, conceptualizing and delivering
comprehensive design solutions for 360-degree marketing campaigns, products,
websites, and social media. My commitment to excellence goes beyona
aesthetics; it extends to understanding the core essence of a brand and
translating it into compelling visual narratives.

| am dedicated to pushing the boundaries of design, embracing innovation, and
fostering collaborative partnerships. My journey is a testament to the belief that
design is not just about creating visuals; it's about crafting experiences that
resonate and leave a lasting impression.
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01BRANDING

Brand Standards & Visual Style Guides
Concept Creation

Collateral Design

Logo Design

Merchandise & Apparel Design

02 PRINT DESIGN

Ad Creative

Annual Reports & Booklets
Brochures & Flyers

Business Cards & Letterhead
Catalogs

Collateral Design

Packaging Design

Publications & Magazine Layouts

03 DIGITAL DESIGN

CORVETTE STINGRAY PRESS KIT

Banner Ad Creative
9 eBook & Digital Report Design
AGENCY: Premier C ications Group Email Design
remier bommunic tpns roup et & SCommerce
ROLE: Art Director - J* ' Social I\/Igdia C(eative
< B Web Design, Wireframes & Prototypes

TOOLS: Photoshop, lllustrator, InDesig{y'}
04 EVENT MARKETING

Collateral Design

Event Branding

Experiential Design

Media Kits

Interactive Multimedia & Presentations
Trade Show Booth Design
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face & body cream face & body cream

for oily, blemished skin . . for aily, blemished skin
Beanté Beanté
Narural Producs far de Maman” ae Maman” INawwral Producs for
' :
= Directions: Gensly massage 2 wmll amaunt of eream cato Beante de Maman was crested by Dr Michele Brown SR
ciean skin TFse in the moming ar at night after cleansi aboard certified obstetrician, in an effort to provide hight
Scan this QR coda for Beauté e - ey, sk el effioe oot apocfially dulp:: developed by
produc information. de Maman™ INGREDIENTS: FURIFIED SFRING WATER, ORGANIC for the needs of the pregant and nursing waman using Michele D. Brown M.D.
FLANT-INFUSED OIL OF GREEN TEA AND natural and herbal ingredients. Each ingredient is tested Obstetrician
HORSETAIL, OLIVE OIL, GRAPESEED OIL, COCONUT for pusity and manafactured with the highest standars at
, OIL, BEESWAX, SHEA BUTTER, VITAMIN C ESTER FDA audited facilities. Beaute de Mamaan products do not
[ASCORBYL PALMITATE), JOJOBA OIL, «contain Paraberss or BEA amd are not tested on animals.
TOCOTRIENOLS (VITAMIN E), ALPFHA LTPOIC ACID,
COENZYME Q10, DMAF, BUFFERED CALCIUM  FURE ‘This product contains tea tree oil, avocado ester, lavender B o
( : au ‘ r ESSENTIAL CHIS OF LAVANDAN GROSSO, GERANTIUM oil, and int il which gives it 2 Sstic scemt caute
& YLANGYLANG; LECITHIN, GLUCOSE ONIDASE & and drying effect. The tea tree oil is 3 plant extract de Maman‘
ENZYME LACTOFEROYIDASE. ‘commcmly used fr its anticptic quality.

2oz [60ml)

™ I
d aman |
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Distributed by Beaute de Maman
Wesiport, CT 08880
Manutactuied in United States
Siore In a cool. dry place

FoI mole product Inloimtion please vistt
Www beautEdemaman com

facial scrul
for pregnancy

deyekopad by
Michale Dy Browm b-IL
Obwtetrician

daveomnd by
Miclele D, Brown M.D,
Ohatetrichin

Y, Ficvwar 3.0,

nipple gel

For NUrEing Woman

e oy
Mlictnsde D Borrme bl L1
Obaarician

Obstetrician-Develsped Natural Prm';td_s B??ﬁ?ﬂl}anm Beauté .
for the Pregnant Woman - . de Maman Beants
5 ! aLte

gift box se e -x-l -/ S Maman [0 : Beauté |
~ deMaman ..-l
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BrAUTE DE MAMAN

CLIENT: Beaute de Maman
ROLE: Art Director, Sr. Graphic Designer
TOOLS: lllustrator, Photoshap, InDesign
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e INVESTING YOUR VALUES

CLIENT: Investing Your Values
ROLE: Art Director, Visual Designer

TOOLS: llustrator, Photoshap, Figma, HubSpot

Lars M. Lewander
CORPORATE
SOCIAL RESPONSIBILITY
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YOUR Homme Abau fatictes Ruesouroes Geryicm Shap Contat GLTFREE EROGK.
VALUES

;| Empower Your Wealth, Empower the World: Invest
' Responsibly for a Better Future!

; 1 P, : | Empower Your
w i d " ) " | b i Wealith, Emperwer
Investing in a Better Tomorrow: Where Your Valuesana the World: Invest
- . > Fesponsibly fora
Returns Align. I Better Rt
GET STAHTED
Investing Your Values
Our mission is to serve as a trusted consultant and resource hub for ethical investment
Investing Yous Values decisions. Empower your wealth, empower the world, invest responsibly.

- L)
ponsible Investing®€hat aligns
ur values and consclence,

- T T

Investing for Impact: Grow Your Wealth

Investing Your VE|UES and Leave a Lagacy

Atthe onset of the pandemic, calls for unity and togetherness proliferated,
quided by the notion that the public health crisis was a collective experience.
And while the health, economic, environmental and social ramifications of the
pandemic have been felt in every household, it is no question that historically
marginalized groups have been hit the hardest. For example, Black (2.9x), Latinx

-

@ INVESTING
YOUR
VALUES

WIWESTING
Our mission is to serve as a trusted consultant and resource hub fo o
decisions. Empower your wealth, empower the world, invest

Articles: SRI, ESG, CSR, Faith-based Investing

Screen, Invest & Vote: Empower Chﬂﬂge Responsibly, Articles: SRI, ESG, CSR,
Your Impact Mat . Faith-based Investing

FAITH-BASED INVESTING: A

Investing Your Values MORAL DUTY or Financial Folly?

FAITH-BASED INVESTING: A Investing in the transition to a Energy investing: Setting the
MORAL DUTY or Financial Folly? low-carbon economy record straight

F

wWhat i Secially Fesponsible Ensing? +



= SAROKI ARCHITECTURE

., G AGENCY: Premier Communications Group
| ROLE: Art Director, Web Designer
U S A TOOLS: lllustrator, Photoshap, InDesign, WordPress

AMERICAN GRAPHIE DESTGN AWARD
2014 WINNER

......
Ly

PRINT DESIGN



BUICK AVENIR PRESS KIT

AGENCY: Premier Communications Group

ROLE: Art Director

TOOLS: Photoshop, lllustrator, InDesign
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First Name:
Bob
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Enter for a
chance to win
courtside tickets
to a Houston
Rockets game.

You may have assumed
courtside seats were only
for A-list celebrities. But
they're actually for CK-list
celebrities like you, too.

Grand Prize
2 courtside tickets
Premium lounge access
VIP parking

First Name:

Last Name:

Phone Number:

Enter for a
chance to win
courtside tickets
to a Houston
Rockets game.

You may have assumed
courtside seats were only for
A-list celebrities. But they’re
actually for CK-list celebrities

like you, too.

INTUIT
creditkarma

Over the next 12 months, what would you consider your top financial goal?

@ 1want toimprove my credit score.

() 1want to find a better credit card.

() 1want to consolidate and pay off debt.

() 1want to purchase, refinance, or renovate a home.

() Iwanttobuyacar.

(O) 1wantto find better car insurance.

() 1want more rewards from my checking account.

(") 1want to grow my savings.

By submitting my information, | agree to share the information | provided with Virtuacast, LLC d/bfa
Mextperience Lab and receiva a one-time email communication from it on behalf of Credit Karma
regarding Credit Karma's products and services following this event, No further event related emails will
be sent by Nextperience Lab without future consent. | understand that my information may be used by

Credit Karma and companies working with Credit Karma, for marketing purposes. The information I've
provided will be used in accordance with the Credit Karma Privacy Policy.

e arma |

Enter for a chance to win courtside
tickets to a Houston Rockets game.

CREDIT KARMA

AGENCY: Nextperience
ROLE: Visual Designer / Ul
TOOLS: Figma

DIGITAL DESIGN



Meet the ll.l. HEH

FLEX WING DECK®
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ATTRACTIVE

RETAIL FINANCING
GOING ON NOW!"

" See dealer for corrplete financng detals.

Xmark

Thesler pricing riesy vany by segion and does not. indude
any appikabla e, shipping o sat-un ket
Sea oy dealer-for compleie details

DEALER
INFORMATION
SLIDE

CONTACT YOUR DEALER »»

Xmark

FXMARK 360 DEGREE BRANDING & DISPLAY ADS

CLIENT: Power Equipment Distributors / Exmark
ROLE: Art Director, Sr. Graphic Designer
TOOLS: lllustrator, Photoshop, Animator

uTAI{E BACI%‘;‘BU_‘ &
WEE&(ENDS -ﬁ‘ -?;4’

g 1 ¥ _HTAKE BACK YOUR™

WEE[(ENDS]F ll

g eXmark




gusm,

S

Mll[SI]

w
i
B
.- |
m
=
..
n
A
R
=
I
R

Ne tperience

THE EXPERIENCE DESIGN & DEVELOPMENT LAB
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9Na Marketing Strategy :
for Clean Tech 4 {
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CLEAN
TRANSPORTATION
& ENERGY
COMNSULTAMTS

APM APM APM
Reduces - Reduces Reduces
Event Event. | Customer Cisge
Risks Delays Costs _ UCS serve very of G
| APM On-Premises Solutions.

Compuware exclusively ships
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GREAT LAKES = ot
BUSINESS INTELLIGENCE = oW
&:81G DATA SUMMIT

we iike you.

do you tike us?

mirase-click the o us  batton-above
= retrieveyvour photoor upload one
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WAYNE ECKERSON,
ECKERSON GROUP

KEYNOTE:

THE FUTURE OF DATA
AND ANALYTICS:
GAME-CHANGERS ON F =1

THE HORIZON - :

‘GREAT LAKES
7 DATA & ANALYTICS

EVENT MARKETING

Compuware + Gisco Presentation
ACT Expo | GNA Digital Media
Great Lakes Data & Analytics Summit | Branding

& Collateral

Zone Perfect Experiential/Social Media Activation

el.ead Promo Banners & Video Presentation

We love to turn

great ideas into
beautiful products.

v Prpmetia sl Proderm end Baael L]

Lekeas

Shop thousands
of promotional
products online.
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ART DIRECTOR
BRAPHIC DESIGNER

DOODLE MOM

ARTENTHUSIAST
PRINT. DIGITAL DESIGN




